
 IDWeek 2025 eNLs features…
 Highlights from previous IDWeek meeting
 Deadlines and important information about upcoming IDWeek

meeting
 Spotlights on key information to be presented, speakers, etc. for 

upcoming meeting

 Two 300x250 display banners in each deployment
 34k sends per deployment
 50% SOV model
 (1) position per committed advertiser
 Positions will rotate with each deployment amongst annually 

committed advertisers

IDWeek eNL Advertising Program

  Strong Average Deployment Performance
   Unique Open Rate: 31.0%
   Average Display Banner CTR: 1.51%



 Purchase Options
 Full year commitment 
 Priced at $72,000 for 50% SOV
 Prorated based on weeks remaining at time of 

contract for 2025
 Full year commitment provided ROFR for 2026 

(10/15/25 renewal deadline) 

 A la carte commitment 
• Priced at $3,000 per deployment

IDWeek eNL Advertising Program
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